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Predicted Top 3 Most Important Skills in the Next 5 Years
Share of employers selecting skill in top 3  |  GMAC Corporate Recruiters Survey, 2024 & 2025
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Time mgmt/project mgmt

Networking/relationship building

Initiative

Emotional intelligence

Global business skills

Grit

Interpersonal/teamwork skills

Decision-making

Leadership skills

Innovation

Communication skills

Data analysis & interpretation

Problem-solving

Adaptability

Technology/IT skills

Strategic thinking

Skills using AI tools

2024

2025

Source: GMAC Corporate Recruiters Survey 2025 Report



AI FOUNDATIONS
Agile, hour-long graded modules

• Historical AI development to modern generative capabilities 

• Practical use cases across professional workflows 

• Fundamental prompt engineering and AI interaction techniques 

• Hands-on practice with multi-modal AI tools 

• Three case studies: Marketing, HR, Management applications 

• Ethical, economic, and legal AI implications
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8 IMPACT AREAS PER DOMAIN

AI Capabilities
What can AI do?

Context Engineering
What does AI need from you?

Process Impact
How is work changing?

Ethical Frameworks
What’s at stake?

Task Decomposition
Who does what?

Technology Landscapes
Where are the tools headed?

Critical Thinking
Why does judgment matter?

Org Transformation
So what? (Capstone)
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AI FLUENCY TOOLKIT

ITERATIVE
GROWTH
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AI FLUENCY TOOLKIT

FRONTIER
MAPPING
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“Oh, no – We’re going 
to be replaced! 

WWW.QUANTHUB.COM

“Wow – I can 
accomplish the work 
of 2.5 people!”

or…





“THE JAGGED FRONTIER”
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AI FLUENCY TOOLKIT

TASK
DECOMPOSITION
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MARKETING IN 
THE AGE OF AI

• Defining AI capabilities in marketing

• Transforming marketing through AI across five stages

• Understanding AI collaboration structures and vocabulary

• Understanding context engineering for AI in marketing

• Understanding AI tools used by marketers

• Identifying ethical risks and frameworks in marketing AI

• Understanding critical thinking for effective AI collaboration



Get in touch!
• Gain access to faculty training
• Get AI skills mapped to your course
• Download session slides 
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