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DIGITAL AGILITY
Agile, supplemental modules across the subjects

• Data Literacy & Applied Data Science

• AI Literacy - Generative AI Basics

• AI Fluency - Agentic flows, systems thinking, advanced GenAI

• Emerging technology by domain / major

• Business Analytics with critical thinking





HOW DID WE 
GET HERE?
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Chips2 x Software2 x Robotics2



17

Predicted Top 3 Most Important Skills in the Next 5 Years
Share of employers selecting skill in top 3  |  GMAC Corporate Recruiters Survey, 2024 & 2025
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What About
Skill Atrophy?
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“It will create forgetfulness in the learners' souls, because they will not use their memories. 
They will become hearers of many things and will have learned nothing; 

…they will appear to be omniscient and will generally know nothing; 
they will be tiresome company, having the show of wisdom without the reality.”
       -Socrates



A Common Theme

• Luddites - textile workers destroyed machinery

• Printing press - will spread heresy

• Telegraph will create unbearable information overload

• Telephone will end face-to-face communication

• Smartphones will destroy attention spans
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Learning science shows that effortful 
retrieval strengthens memory traces. 
When you struggle to recall something, 
you're building the neural pathways 
that make future retrieval easier.



We learn who we are partly through what we find 
difficult, what we persist through, what we give up 
on, what we find boring, what energizes us. 

If AI removes the friction from intellectual work, 
students may never discover their own tolerances, 
preferences, and capacities. The struggle is where 
character develops—not just skills.



27

Predicted Top 3 Most Important Skills in the Next 5 Years
Share of employers selecting skill in top 3  |  GMAC Corporate Recruiters Survey, 2024 & 2025
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Share of organizations surveyed which consider skills to be increasing or decreasing in importance, ordered by the net difference. 

SOURCE: World Economic Forum, Future of Jobs Survey 2025.



THE PLAYBOOK:
AI FLUENCY
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AI FOUNDATIONS
Agile, hour-long graded modules

• Historical AI development to modern generative capabilities 

• Practical use cases across professional workflows 

• Fundamental prompt engineering and AI interaction techniques 

• Hands-on practice with multi-modal AI tools 

• Three case studies: Marketing, HR, Management applications 

• Ethical, economic, and legal AI implications



Social Impact & 
Communication

Critical Evaluation & 
Assessment

Practical Skills & 
Tool Mastery

Ethics & 
Responsible Usage

AI History & 
Context



Frontier
Mapping
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“Oh, no – We’re going 
to be replaced! 

WWW.QUANTHUB.COM

“Wow – I can 
accomplish the work 
of 2.5 people!”

or…





“THE JAGGED FRONTIER”
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AI FLUENCY TOOLKIT

TASK
DECOMPOSITION
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OUR WORK HAS SPANNED 136 SCHOOLS AND 920 TEACHERS

ACTIVE DATA AMBASSADORS
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ALABAMA DATA SCHOLARS
70 Internships filled across Alabama and counting

Employers

Students

Students Have Come From 16 
Counties Across The State



50Team members in Birmingham, Huntsville, Tuscaloosa, and Wetumpka

HEADQUARTERED IN ALABAMA



51

AACSB GLOBAL STANDARD 4.3 (DRAFT FOR 2026)

"Schools should show how their curricula demonstrate integration of 
digital fluency (e.g., AI literacy, data-informed decision-making, 

digital collaboration) and emphasizes creativity, adaptability, ethical 
reasoning, and leadership.”

“Schools must demonstrate how technology-related learning is 
intentionally integrated across courses to support workforce readiness.”
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AI in 
<Domain>

Entrepreneurship

Management

Accounting

Marketing

Finance

Supply Chain
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8 IMPACT AREAS PER DOMAIN

AI Capabilities
What can AI do?

Context Engineering
What does AI need from you?

Process Impact
How is work changing?

Ethical Frameworks
What’s at stake?

Partnership Patterns
Who does what?

Technology Landscapes
Where are the tools headed?

Critical Thinking
Why does judgment matter?

Org Transformation
So what? (Capstone)
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AI IN <DOMAIN>

1. Understanding AI Capabilities and Applications 

2. AI for Business Process Transformation 

3. Human-AI Collaboration Patterns 

4. Context Engineering for Effective AI Use 

5. The Business AI Technology Landscape 

6. Ethical AI Use and Risk Management 

7. Critical Thinking for AI-Driven Decisions 

8. Leading Organizational AI Adoption 

Each module is contextualized to the discipline in which it is taught.



MARKETING IN 
THE AGE OF AI

• Defining AI capabilities in marketing

• Transforming marketing through AI across five stages

• Understanding AI collaboration structures and vocabulary

• Understanding context engineering for AI in marketing

• Understanding AI tools used by marketers

• Identifying ethical risks and frameworks in marketing AI

• Understanding critical thinking for effective AI collaboration
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FREE FACULTY TRAINING

• Streamline admin tasks with AI
• Accelerate research lifecycle using AI
• Enhance course materials with AI
• Streamline assessment and feedback with AI

• AI systems' fundamental characteristics 
• History and current state of AI
• Generative AI use cases in workflows
• Basic prompt engineering techniques
• Ethical and security considerations
• Selecting effective AI tools for workflows



We must ask "what kind of person does this 
         y                 b     ?” 

-Shannon Vallor, in Technology and the Virtues



Get in touch!
• Download session slides
• Get QuantHub in your local school
• Request more information or a demo
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